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Fourth Annual Meeting Program

WineVision, the Strategic Plan for the American Wine Community

Please join us in a conversation with experts on the consumer and others in the wine community on how we can make wine more accessible, learn more about the consumer, and find out when and why our consumers started to drink wine.  

Friday, July 18, 2003, Napa Valley Marriott

"THE QUEST FOR CONSUMERS THROUGH QUALITY"

7:30 - 8:30 a.m.

Registration & Coffee 
8:30- 8:45 a.m.
ANNUAL REPORT TO MEMBERS


David I. Freed, Chairman, The UCC Group


William Turrentine, President, Turrentine Wine Brokerage



A Review of WineVision’s Activities over the Past Year 

8:45 – 9:40a.m.
WHAT CONSUMERS THINK, DO AND BUY



      Paul D. Leinberger, Ph.D., Sr. VP, Managing Director, Western Operations, RoperASW

"American Summer 2003: A time of unparalleled uncertainty. Two million jobs lost in the past two years. Unemployment benefit applications at a 20-year high. A "job-less" recovery. And "Two-Buck Chuck." How are consumers responding to a time of unprecedented anxiety? And what does it mean for the wine industry? How will the "quest for quality" be affected? Where do we go from here?

Drawing on the nation's pre-eminent consumer trends tracking and consulting service, Roper Reports, one of America's most respected trends analyst will explore the most important trends affecting Americans and the wine industry. Learn why consumers are trading "up" and "down" at the same time -- for the first time in American history. Learn why consumers remain optimistic (in the face of great uncertainty) and what it means for you. Learn the Seven Strategic Lessons that could mean the difference between success and failure in the year ahead."

9:40 – 10:25 a.m.
A SERVICE ORIENTED APPROACH TO THE CONSUMER



Erich Steinbock, VP, Food & Beverage, The Ritz-Carlton


 Is quality in the “Eye of the Beholder”?  How the Ritz Carlton views quality with their consumer profile and how they match food and wine with what their customers want.

10:25 – 10: 40 a.m.
BREAK
10:40 – 11:40 a.m.
INSIGHTS INTO HOW CONSUMERS PERCEIVE QUALITY/VALUE  RELATIONSHIPS


Rich Cartiere, Editor, Wine Market Report, Moderator

Jeff Rahn, Manager, Brand Marketing, Round Table Pizza


Michele Hennessey, Director of Product Development, Round Table Pizza




Bob Kenney, President & Strategic Director, Context Marketing

Ross Goldstein, Ph. D., Partner, BRS Group


Round Table‘s product development team asks the consumer what taste’s they prefer.  They design products with the consumer in mind, rather than trying to guess what they want.  Developing an advertising campaign that is open and approachable has proved very successful. Explore some consumer wine perceptions and purchasing behavior that research findings raise for the industry. 

11: 40 – 12:15

ADOPTION/MIGRATION STUDY RESULTS



John Stallcup, Marketing Consultant, Tim Hanni, President, Winequest LLC

The purpose of this project was to generate important wine consumer information from an adoption/migration survey that can help create a better roadmap to discovering new ways to promote the responsible consumption of wine in America. The survey was combined with a biological sensitivity section to look at correlations of individual consumer taste sensitivities and wine preferences. 
12:15 – 1:15 p.m.
LUNCHEON




Meet new people from different sectors of the wine community

1:15 – 2:00 p.m.
IMPROVING OUR COMPETITIVE POSITION




Karen Ross, President, California Association of Winegrape Growers, Discussion Leader

A discussion on the need for - and how to go about - developing best business practices to improve winegrowing as a professional business and carrying out a definitive study of what differentiates us from other New World producers. 

2:30 – 3:00 p.m.
FOOD FORESIGHT REPORT – Trends Intelligence for the Agri-food Chain

Sharon McNerny, Nuffer, Smith, Tucker 




Carl L. Keen, Ph. D. Chair, Department of Nutrition, UC Davis

The clock is ticking on urban-ag disconnect.   Confidence is low in safe food products. 

A new preventative health paradigm unfolds. The changing marketplace demands a fresh look.   

3:00 – 4:00 p.m.
TASK FORCE UPDATES AND ACCOMPLISHMENTS
Sustainability- Kari Birdseye, Wine Institute, Karen Ross, President, CAWG

Global –Douglas Metz, President, Metz & Associates, Tim Matz, VP, Beringer Blass Wine Estates
Quality- Patrick Gleeson, Executive Director, American Vineyard Foundation
Communications – Rich Cartiere, Editor, Wine Market Report
4:00 – 4:15p.m.

THE VISION FOR WINEVISION




Jerry Lohr, President, J.Lohr Vineyards

WineVision, which is functioning as a forum for new ideas on strengthening the U.S. wine industry, is entering its fifth year, Jerry Lohr will discuss the challenges for the next year and how the industry can best utilize the resources and the coordinating mechanism of WineVision to respond to marketplace challenges.

4:15 – 5:00 p.m.
WINETASTING & INVOLVEMENT STRATEGIES

** Paul D. Leinberger -Paul D. Leinberger is Senior Vice President of RoperASW, an NOP World Company and the Managing Director of the firm’s Irvine, California (Western Regional) office. RoperASW is one the world’s largest and most respected market research and market strategy consulting firms.
Dr. Leinberger is an expert in market strategy and research, with over two decades of experience in strategic planning, market strategy, and social trend forecasting.  Prior to joining Roper Starch, Dr. Leinberger directed all market strategy and research activities at Nissan North America, the American holding company for Nissan and Infiniti automobiles. Prior to that he was the Managing Director of AMR Yankelovich Monitor Services in Sydney, Australia.
Some of Paul’s clients include Toyota, Nissan North America, American Honda, Ford, General Motors, William’s Sonoma, Epson, Hewlett Packard, General Mills, Kimberly-Clark, Nestle Inc., Disney, Warner Bros., Nordstrom and E & J Gallo Winery.
Leinberger is the author of The New Individualists (HarperCollins, 1992), an international best seller about the lives and careers of baby boomers.  In the early 1980s Leinberger was the Director of Planning, Finance and Administration of Levi Strauss & Co. and Director of National and Regional Programs of the Levi Strauss Foundation.









